










Our most recent professionally-conducted reader survey, by J.David Schmidt & 
Associates, indicated that:
• 80% of our readers look at Worldwide Challenge cover-to-cover within the 
 fi rst week of receiving it; 
• Ninety-six percent have an “excellent/very good” overall impression of the 
 magazine; 
• Readers pass on their issues to at least one other person, giving 
 Worldwide Challenge an extended readership of more than 150,000*

Other highlights include:
Profi le

 •  60%/40% ratio women to men
 •  82% have at least a college degree
 •  Median age is 51
 •  82% are married
 • 68% have household incomes that exceed 
  $50,000 (a third of these exceed $90,000)

Worldwide Challenge readers:
Proven Buyers

 • 81% purchase products at their local 
  Christian bookstore
 • 80% said they were hungry for more books,
  Bibles, DVDs and online resources
 • 66% visit a Christian bookstore regularly
 • Four out of ten, especially under the age of 40, 
  shop online

Worldwide Challenge readers:
Spiritually Committed 

 • 89% attend a church or home Bible study
 • 84% have a quiet time with God at least four times a week
 • 40% attend Christian conferences
 • 30% have participated in a mission trip
 • 43% said they either intend to contact (or have in the past 
  contacted) a seminary or undergrad college to learn more about 
  its campus or educational off erings, including online courses

Worldwide Challenge readers:
Leaders

 • 54% teach or lead a Sunday school or  home Bible study
 • 35% serve on a church governing board
 • 28% teach or lead a children’s Sunday school class

Worldwide Challenge readers: 
Offers Your Message a New Audience

 Most Worldwide Challenge readers do not read other Christian magazines, i.e., roughly 1% read Charisma; 13% read Christianity 
 Today; and 20% each, Decision and Guideposts. Worldwide Challenge is unique in that it still has a thriving print model that 
 reaches a wide demographic group—one not built on age, but on spiritual convictions. Our new website hosts the latest 
 interactive social media. BONUS: All advertisers will be showcased, free, on the Worldwide Challenge home page as well as 
 through the current “Web Partners” promotional page.
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WHO is the WorldwideChallenge Reader?

Reach Campus Crusade for Christ donors, 
staff  members and ministry affi  liates with 
your mission and message.

www.worldwidechallenge.org/media

Advertising Questions?
For Corporate and Campus Crusade 
Ministry Accounts: 
Contact Lindy Mason, Advertising Manager 

[P] 1-800-688-4992 or 407-293-6636   
[F] 407-826-2374 
[E] LindyWWC@cfl .rr.com

Worldwide Challenge
Dept. 1600, 100 Lake Hart Dr.
Orlando, FL 32832-0100

Let Worldwide Challenge showcase 
your message and mission 
to committed Christians

Eighty-two (82%) percent of our readers agree 
that advertising in Worldwide Challenge was 

helpful-to-very helpful in assisting them 
in obtaining quality resources or 

information to help them grow spiritually.

Now, more than ever, is the time to . . . 
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Page Rates                2011
Current rates below include 15% Agency Discount

Inside Pages  –––––––   f r e q u e n c y
Size 6x 3x 1x
Full Page $2,500 $2,642 $2,772
1/2 Page         $2,032      $2,140      $2,231
1/3 Page $1,568 $1,668 $1,811

Inside Covers   –––––––   f r e q u e n c y
Size 6x 3x 1x
Inside Front     $2,763     $2,988      $3,200
Inside Back      $2,573     $2,874     $3,049

Rates include use of four-color and full-page bleeds. 
All rates are net as agency discounts have already been 
deducted. Note: Requested low folio or special position 
ads will incur an additional 10%-of-net space cost.

Advertising Materials Due Dates:
 J/F M/A M/J J/A S/O N/D

Preferred Position
Reservation Date   9/16 11/18 1/20 3/17 5/19 7/14

General Location
Reservation Date 9/23 11/19  1/27  3/24  5/26   7/21

Review Ad* (Low- 
Res Copy/Layout) 10/25 12/28 2/28 5/2 6/24   8/19

Final Ad (Press 
Ready Hi-Res) 11/10 1/12  3/9 5/11 7/13   9/7

*E-mail compressed low-res pdf or jpeg of the  
ad to Sherry.Cumpstone@ccci.org for review. 

Worldwide Challenge reserves the right to review and refuse any potential 
advertisement, or the copy or layout of reserved, scheduled ads.  
Cancellations must be made within 60 days of the press date or client will 
incur a 50% penalty. 

Full Page  ½ Page ½ Page ⅓ Page  
Size: 8.0 x 10.5 Horizontal Vertical Vertical
Bleed: Sze: 8.0 x 5.25 Size: 4.75 x 6.25 Size: 2.75 x 10.5
8.25 x 10.75 Bleed: 8.25 x 5.5 Bleed: 5.0 x 6.5 Bleed: 3.0 x 10.75
Non-bleed:  Non-bleed: Non-bleed: Non-bleed:
7.75 x 10.25  7.75 x 5.0 4.5 x 6.0 2.5 x 10.25




